
Reach a targeted audience of more than 
7,000 attendees at the largest chemical process 
industries event of the year by advertising 
in the offi  cial Chem Show Program Directory.

The proven method for

Directory advertising:

maximum 
visibility

C H E M  S H O W      N o v e m b e r  1 7  – 1 9 ,  2 0 0 9  •  J a v i t s  C o n v e n t i o n  C e n t e r  •  N e w  Y o r k  C i t y



Th e Chem Show continuously strives 
to provide a central marketplace that is 
conducive to the sharing of professional 
industry information between 
manufacturers, distributors and buying 
executives of the process industries.

However, buying a booth at the 2009 Chem 
Show is not the only way you can build 
strong ties in our industry. As an exhibitor, 
you also have the opportunity to advertise 
in the offi  cial publication at the Chem 
Show — the 2009 Program Directory.

Ascend Media will again be our offi  cial and 
exclusive publisher for the 2009 Chem Show 
Program Directory. A sales manager from 
Ascend will be contacting you within the 
next several weeks to off er your company 
another opportunity to advertise at this 
year’s event. We know you have invested a 
lot of time and money into your business, 
and we would like to make available to you 
a variety of options that will increase your 
company’s visibility throughout the course 
of the 2009 Chem Show and beyond.  

If you have any questions regarding the 
advertising opportunities off ered in the 
2009 Chem Show Program Directory, please 
do not hesitate to call Tim McCormack at 
Ascend Media. Tim can be reached at 
(913) 344-1367. You may also e-mail an 
inquiry to tmccormack@ascendmedia.com.  

Th ank you, and we look forward to seeing 
you in New York City!

Sincerely,

Clay Stevens
President, 
International Exposition Company

Dear Chem Show exhibitor:

Offi cial Chem Show

Program 
Directory
Available to attendees at registration and throughout the 
convention center, the offi  cial Chem Show Program Directory 
will boost your company’s visibility as they use the directory
to navigate this premier CPI event. 
• Broaden your visibility among thousands of attendees: 

Nearly 80% of survey respondents said meeting with suppliers 
was a major reason they attend shows.*

• Reach qualifi ed and infl uential decision-makers involved 
in purchasing new products: Nearly 60% of respondents said 
they wanted to see products they don’t yet know about.*

• Gain repeat exposure as key decision-makers refer to this 
comprehensive directory again and again at the Chem Show 
and throughout the year.

*2007 Chem Show survey

Deadlines

Space reservation due: September 14, 2009
Materials due: September 23, 2009
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We are pleased by the 

turnout and glad we chose 

to exhibit at the Show.  

Showing a new technology 

off like we are, we need 

to be in front of a diverse 

crowd. The CHEM SHOW 

provides us with that 

quality we desire.

—Josh Yarrington

Sales Engineer

Resodyn Acoustic

“
Contact T im McCormack to reserve your preferred placement 

““
Tabbed 

Dividers
◗



Exclusive Product Category Mini-Ad
Stand out from other listings with a mini ad in any category or categories where 
you want special visibility. Ad includes up to 15 words of type, a company logo 
and booth number. Cost includes typesetting and one proof; advertiser supplies 
wording and logo. 

Enhanced Listing with Logo
Highlight your presence in the offi  cial directory with an enhanced listing. Your 
logo and a shaded box behind your company’s information will make your listing 
one of the fi rst readers see on the page. Directory listings will be published with 
information provided during the exhibitor listing collection process. 

New Product Flag
Alert buyers that you are introducing new products. Publication supplies black-
and-white fl ag to run next to your main exhibit listing.

We are a company that recently merged, and it was critical for us to bring our high-effi ciency/higher 

capacity products to the CHEM SHOW. This show provides us the opportunity to meet with a 

very high-caliber clientele. We are meeting the technical decision-makers, and that makes a huge 

difference to us.

—John P. Halbirt

Raschig Jaeger Technologies”“

at (913)  344-1367 or tmccormack@ascendmedia.com.

All rates are net. No cancellations accepted.

Premium Cover Position
Drive traffi  c to your booth and leave a 
lasting impression with this premium 
cover position: Inside Front Cover. 

First Right Page/Page 1
Th is fi rst page off ers high visibility and 
faces the inside front cover. It is often the 
fi rst page readers see! 

Properties of success include 
premium placement

FH
C

FH
C

FH
C

FH
C

FH
C

FH
C

FH
C

FH
C

FH
C

FH
C

Your safety loop is only as strong as its weakest link.
Who says you have to choose a weak link?

When it comes to protecting your people and your process, there’s no
room for compromise. That’s why Emerson has developed the world’s
first integrated smart safety loop. With digital logic solvers, sensors and
final control elements all working together, you have a smart safety loop

you can be confident will work when it should and won’t trip when it shouldn’t. And
Emerson’s TÜV-certified project experts can help you implement it today. See how
at www.EmersonProcess.com/SIS

The Emerson logo is a trademark and a service mark of Emerson Electric Co. © 2007 Emerson Electric Co.

Pressure•Temperature•Level•Flow•Controllers•Actuators•Positioners

SMART SIS
SENSORS

SMART SIS
FINAL CONTROL

ELEMENTS

SMART SIS LOGIC SOLVER

Visit Booth 803 

Long lead times
extend your schedule and

stretch your patience.

So why wait?

No wait. No worries. Emerson’s Fisher® GX control valve ships
in one week. And that’s not the only thing that is fast. The GX
combines with the FIELDVUE® DVC2000 Series instrument for
quick commissioning with pushbutton calibration. Put the GX to
work in your plant. Learn more. Call your Emerson sales contact.
Or visit www.Fisher.com/gx

©2007 Fisher Controls International LLC. All rights reserved. The Emerson logo is a trademark and a service
mark of Emerson Electric Co. Fisher and FIELDVUE are trademarks of Fisher Controls International LLC.
MT13-CD192

Visit Booth 803 

Product Categories

202 www.chemshow.com

PEP, Plastic 
Engineered Products, Inc. 1511

PINK GmbH Thermosysteme-
Herstellung und -Vertrieb 600

Rauschert Process 
Techonologies, Inc. 1056

Tubes
AdvantaPure® 1630
Arkema Inc. 1036
Die Erste Industry Co., Ltd. 1710
Dyneon LLC, a 3M company 1703
GEA Evaporation Technologies 525
Haynes International, Inc. 919
National Rubber Corp. 1054
NewAge® Industries, Inc. 1630
Nu-Tech Precision Metals Inc. 855
P.A. Inc. 435
Torresin Titanio Metalli 1330
Tricor Metals 854
Zhejiang Victory Valve Co., Ltd. 1636

Tubing

ACE Glass, Inc. 1445
AdvantaPure® 1630
Allied Supreme Corp. 544
AMETEK Fluoropolymer Products 643
Arkema Inc. 1036
Cole-Parmer 

Instrument Company 1119
Corrosion Materials Incorporated 743
Die Erste Industry Co., Ltd. 1710

BOOTH 1630
888-755-4370

Wide Variety of Materials

RFID Identification & Tracking

Chemical Resistant Tubing

www.advantapure.com

DuPont Performance 
Elastomers-Viton 1519

Haynes International, Inc. 919
Industrial Piping, Inc. 751
Innovative Pressure Technologies 1010
Jacob Tubing L.P. 850
Jensen Inert Products 217
National Rubber Corp. 1054
Nebetco Stainless Inc. 236
NewAge® Industries, Inc. 1630
Nu-Tech Precision Metals Inc. 855
PEP, Plastic 

Engineered Products, Inc. 1511
Plastics Consulting & Mfg. Co. 654
Ryan Herco Flow Solutions 1615
Saint-Gobain Performance 

Plastics, Fluid Systems 1311
Samuel, Son & Co. 1411
Serfilco, Ltd. 1100
Shanghai Flow Valve 

& Fitting Co., Ltd. 1732
Swagelok Company 824
T-Lon Products, Inc. 531
TEQCOM Industries Inc. 425
Torresin Titanio Metalli 1330
W. L. Gore & Associates, Inc. 918
Watson-Marlow Bredel Pumps 1351
Zeus, Inc. 1554

Turbines
Great Plains Industries, Inc. 1611
International Process Plants - IPP 1137
Ryan Herco Flow Solutions 1615

U

Ultraviolet Lamps
ACE Glass, Inc. 1445
optek - Danulat, Inc. 1606

Ultrafiltration
Microdyn Technologies, Inc. 431

Product Categories current as of September 26, 2007

While every effort is made to ensure accuracy of data within this publication, 
the publisher cannot be held responsible for errors or ommisions.
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3645 Chem

Busch, Inc. 718
516 Viking Drive

Virginia Beach, VA 23452

(757) 463-7800

Fax: (757) 963-8080

E-mail: marketing@buschinc.com

Web: www.buschpump.com

Busch designs and manufactures a

wide range of high-performance

vacuum pumps and systems that are

used in the chemical industry. Busch

also offers custom-designed vacuum

systems to meet specific customer

requirements.
3653 Chem

C
Cameron Products 1218
3250 Briar Park, Suite 300

Houston, TX 77042

(281) 261-3714

Fax: (281) 261-3537

Web: www.ccvalve.com
3804 Chem a

Cameron Valves 
& Measurement 1218
3250 Briar Park, Suite 300

Houston, TX 77042

(281) 261-3714

Fax: (281) 261-3537

E-mail: leon.brooks@c-a-m.com

Web: www.c-a-m.com

Cameron Valves & Measurement

manufactures high-quality, dependable

resilient seats and high-performance

butterfly valves, floating and trunnion

ball valves for the HPI, power

generation, marine, HVAC and

food/beverage markets.

3804 Chem

Canadian Process 
Equipment & Control 
News 1064
29-588 Edward Ave.

Richmond Hill, Ontario, L4C 9Y6,

Canada

(905) 770-8077

Fax: (905) 770-8075

E-mail: rsommerville@cpecn.com

Web: www.cpecn.com

Established in 1972, Canada’s No. 1

process publication. We offer

advertisers a variety of marketing

solutions in Canada’s Process Markets.

Six issues of CPE&CN, eight regional

process and automation shows,

process product cards, separate

literature guides, www.cpecn.com,

Canadian Process 
E-News and more.
3674 Chem

Bookmarks
Be one of only two advertisers to put a 
bookmark in the offi  cial directory. Your 
insert holds a perforated bookmark that 
readers can detach and use to mark their 
place in the directory. Sample available 
upon request. Advertiser provides insert. 
Insert not to exceed 8-3/8’’ x 10-7/8’’, 
minimum size is 4’’ x 6’’. Prototype 
required. 

Tabbed Divider
Be seen again and again as your target 
market references tabbed dividers. Your 
presence is highlighted with a display ad 
on heavy card stock. Advertiser chooses 
a specifi c tab: General Information, 
Exhibitors, Product Categories. 

Offi  cial Floor Plan
Make your company stand out with your 
presence featured on the pull-out fl oor 
plan in the directory. Your full-page ad is 
featured on one of only fi ve advertising 
panels on this pull-out fl oor plan, used by 
attendees to navigate the show fl oor. 

Increase visibility on any budget

Floor Plan

ACE Glass, Inc. 1445
optek - Danulat, Inc. 1606

Ultrafiltration
Microdyn Technologies, Inc. 431

effort is made to ensure accuracy of data within this publication, 
the publisher cannot be held responsible for errors or ommisions.

C
Cameron Products
3250 Briar Park, Suite 300

Houston, TX 77042

(281) 261-3714

Fax: (281) 261-3537

Web: www.ccvalve.com
3804 Chem a

Exhibitor Listings

82 www.chemshow.com

Gaumer Process Heaters,
Systems and Controls 1251
13616 Hempstead Road

Houston, TX 77040

(713) 460-5200

Fax: (713) 460-1444

E-mail: markc@gaumer.com

Web: www.gaumer.com

Gaumer offers a wide range of

industrial electric heaters, controls and

systems. We have more than 30 years

experience in the process heating

industry.
4176 Chem

GEA Evaporation 
Technologies 525
9165 Rumsey Road

Columbia, MD 21045

(410) 992-7400

Fax: (410) 992-7426

E-mail: info@evaptec.com

Web: www.evaptec.com

GEA Evaporation Technologies is

dedicated to supplying evaporation,

distillation, rectification and

crystallization processing systems. The

business group comprises the

technologies of GEA Wiegand, GEA

Messo, GEA Kestner and Niro.
4813 Chem d

GEA Filtration 525
1600 O’Keefe Road

Hudson, WI 54016

(715) 386-9371

Fax: (715) 386-9376

E-mail: info@geafiltration.com

Web: www.geafiltration.com

GEA Filtration plants are used to meet

special liquid separation requirements

by utilizing microfiltration, ultrafiltration,

nanofiltration or reverse osmosis. Can

also help you with your membrane

replacement and service needs.
4813 Chem a

GEA Liquid Processing 525
9165 Rumsey Road

Columbia, MD 21045

(410) 997-7010

Fax: (410) 997-5021

E-mail: tph@niroinc.com

Web: www.niroinc.com

GEA Liquid Processing is a world

leader in providing technically advanced

cGMP process solutions for liquid

processes.
4813 Chem e

General Pump 1831
1174 Northland Drive

Mendota Heights, MN 55120

(651) 454-6500

Fax: (651) 454-8015

E-mail: sales@gpcompanies.com

Web: www.generalpump.com

General Pump, the world leader in

plunger pumps, offers a full range of

pumps and related accessories to 112

gpm, 20,300 psi. Forged brass, 316L

sst or cast iron manifold for a wide

range of high pressure cleaning

applications.
4191 Chem

General Spray/
CPV Drying Services, Inc. 662
1001 Newark Ave. 

Elizabeth, NJ 07208

(908) 353-2477

Fax: (908) 353-0060

E-mail: gsds@optonline.net

Custom spray and spin-flash drying of

chemicals, metals and ceramic

powders.  Spray drying for granulation

and flowability; Spin-flash drying of

cake, paste or powder with no post-

grinding necessary.
9741 Chem a

Exhibitor Listings current as of September 26, 2007

While every effort is made to ensure accuracy of data within this publication, the
publisher cannot be held responsible for errors or ommisions.
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Full-Page Spread

 Bleed 10-3/4” x 8-3/4”

Trim 10-1/2” x 8-1/2”

Safety/Live Area 10” x 8”

Non-Bleed Ad 9-1/2” x 7-1/2”

Advertising information

Size Dimensions Black           Four-color

  (width x height) and white

Premium options

Inside Front Cover   $2,670 

First Right Page/Page 1   $2,670 

Bookmark   $2,670 

Tabbed Divider (one side)  $2,500 

Official Floor Plan   $2,500

Opposite TOC   $2,380

Standard options

Full-Page Spread 

 Bleed      10-3/4” x 8-3/4”  $3,430

 Trim                           10-1/2” x 8-1/2”

 Safety/Live area 10” x 8”

 Non-bleed ad            9-1/2” x 7-1/2”

Full Page

 Bleed                       5-1/2” x 8-3/4”  $1,905

 Trim                        5-1/4” x 8-1/2” 

 Safety/Live area         4-3/4” x 8”

 Non-bleed ad  4-1/4” x 7”

1/2 Page 4-3/4” x 3-1/2”  $1,335

1/4 Page 2” x 3-1/2”  $760

Other options

Product Category Ad 2” x 2” $550

Enhanced Listing 

 with Logo up to 1-3/4” x 1” $375

New Product Flag 1/2” x 1/2” $200

Materials required for print products

• PDF/X-1a fi les are required for all ads. View 

specifi cations at www.swop.org or http://www.

adobe.com/designcenter/acrobat/articles/

acr6pdfx.html.

• Fonts must be outlined or embedded.

• All colors should be converted to CMYK (except 

black text).

• Crop marks and color bars should be outside 

printable area (12-point offset).

• Only one ad per PDF document. (Submit full-

page spreads as single-page fi les, indicating 

right-hand page [RHP] and left-hand page [LHP] 

in fi le names.)

Document setup

• QuarkXPress or Adobe InDesign should be used 

for ad layouts. For information on creating a 

PDF/X-1a, visit www.adobe.com.

• Photoshop: 300 dpi CMYK or grayscale, 600 

dpi minimum bitmap, fl attened layers, TIF or 

EPS format, binary encoding (no JPG and no 

extra channels).

• Illustrator: Outline all fonts, fl atten transparencies, 

embed all elements (no links). 

• All fonts should be Type 1 or OpenType (Multiple 

Master Fonts are strongly discouraged).

• All colors must be CMYK (except black text); no 

PMS/Pantone colors. 

• Ink density is not to exceed 300%.

• Black text 12 points or smaller should be black 

only. (C=0%, M=0%, Y=0%, K=100%).

• Reversed text must be a minimum of 10 points.  

Product logos

• Logos for Enhanced Listings should be 

submitted at 300 dpi at a minimum size of 

2-1/4” x 1” in TIF, JPG or EPS format (vector 

EPS preferred).

Unacceptable fi le types

• Microsoft Word, Excel, PowerPoint or Publisher 

and Adobe Pagemaker or Freehand fi les will not 

be accepted. If you need assistance with your 

ad creation, contact your Ascend Media sales 

representative.

Submitting digital fi les

• Contact your Ascend Media representative for 

your upload instructions and unique login and 

password.

Proofs

• Contract proofs are required for all ads. A 

contract proof printed at 100% with registration 

marks and color bars can be used for color

 accuracy, if SWOP®-approved. View 

specifi cations online at www.swop.org. Without 

an accurate SWOP®-provided proof, Ascend 

Media cannot be held responsible for the 

outcome of color on press.

Submitting required proofs

Mail proofs to Ascend Media, LLC

Attn: Chem Show Directory

  7015 College Blvd., Suite 600

  Overland Park, KS 66211

  (913) 469-1110

Important notes

• Only exhibitors may advertise.

• All advertising is subject to the approval of the 

Chem Show.

• A minimum $500 late fee will be charged for 

materials received after the deadline.

• Payment on ad space is due at space deadline. 

All prices are net.

• All signed agreements are fi rm. No cancellations 

are accepted.

• No agency commission or cash discounts 

accepted.

Please remit payments to:

Ascend Media, LLC

P.O. Box 414674

Kansas City, MO 64141-4674

Deadlines

Space reservation due: 

September 14, 2009

Materials due: 

September 23, 2009

Failure to follow these guidelines may require additional time and cost and/or sacrifi ce reproduction predictability. The 

publisher is not responsible for the fi nal reproductive quality of any materials provided that do not meet the defi ned 

specifi cations of the publication. While every effort is made to preserve advertising materials in their original condition, 

publisher is not responsible for lost or damaged advertising materials after publication.

 Covers and Full Page

 Bleed 5-1/2” x 8-3/4”

Trim 5-1/4” x 8-1/2”

Safety/Live Area

4-3/4” x 8”

Non-Bleed Ad

4-1/4” x 7”

 1/2 Page

4-3/4” x 3-1/2”

(no bleed)

 1/4 Page

2” x 3-1/2”

(no bleed)

Publication size: 

5-1/4” x 8-1/2” (trim) 

Trim: Final page dimensions.

Bleed: Size required for an ad to bleed off 

the edges of a page. (1/8” past trim)

Safety/Live Area: All text and graphics not 

intended to bleed. (1/4” from trim)

Chem Show Program Directory ad sizes and dimensions (width x height)

Send insertion orders and 

correspondence to:

Tim McCormack

Ascend Media, LLC

Attn: Chem Show Program Directory

7015 College Blvd., Suite 600

Overland Park, KS 66211

(913) 344-1367

Fax (913) 344-1417

tmccormack@ascendmedia.com

New Product Flag
1/2” x 1/2”
(no bleed)

 Enhanced Listing
with logo
up to 1-3/4” x 1”
(Background 
box color to be 
determined.)

Product Category 
Display Ad

2” x 2” 

(no bleed)

rates and materials
specifications




